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Product Design Manager
Madhive (post-Frequence acquisition), September 2021 to Current

●​ Led the post-merger consolidation of the design department at Goldman Sachs-backed B2B AdTech SaaS company Madhive
●​ Introduce cross-functional workflows and new processes that maintained sprint velocity 
●​ Lead vision and architecture for bridging the B2B2C AdTech SaaS (Frequence) app’s siloed flow 
●​ Upgraded interface design for a more human-centered and AI-powered experience
●​ Pioneered and codified a comprehensive design language system, ensuring a seamless and optimized 'happy path' for end-users
●​ Directed high-impact design initiatives, including an augmented design system framework that contributed to a 2% increase in ARR
●​ Built a robust team culture by setting clear career paths, establishing a structured mentorship program, and conducting quarterly 

performance reviews to align individual growth with company goals, fostering high engagement and skill development within the team
●​ Lead design reviews, lofi sessions and collaborate with team members to drive the North Star toward AI-assisted user flows
●​ Collaborated closely with executive leadership to drive product strategy, implementing data-driven, persona-based design to transform 

and optimize end-to-end user journeys, enhancing decision-making outside traditional agile frameworks

Senior Product Designer
LaCalle Group, October 2018 to August 2021

●​ Developed a scalable, WCAG 2.0-compliant design system for a B2B/B2B2C EdTech app, leveraging Figma, Storybook, and Chromatic to 
enhance accessibility and deliver a 40% improvement in design and 20% improvement in development efficiency

●​ Created high-fidelity designs and prototypes based on wireframes that addressed internal inefficiencies
●​ Led design reviews and presentations for cross-functional stakeholders to work on new features
●​ Led the implementation of LGC’s first design pattern library to speed up prototyping and QA processes
●​ Revamped LCMS navigation to be mobile-friendly and WCAG 2.0-compliant across various platforms

Product Designer
Elements Behavioral Health, December 2014 to December 2018

●​ Designed and launched a seamless onboarding process for Addiction.com, a B2C companion to a consumer mobile app
●​ Led end-to-end creation from lo-fi to hi-fi prototypes, established reusable component libraries
●​ Spearheaded the creation of LGC’s inaugural design pattern library, which accelerated prototyping and QA processes, and drove 

engagement enhancements through targeted A/B testing, reducing customer support requests by optimizing user interactions
●​ Improved customer experience for EBH’s flagship consumer website, Promises.com, a luxury treatment center, to improve user 

accessibility, passing WCAG 2.0 compliance

Product Designer
Webconnex, December 2013 to December 2014

●​ Revamped EventTech B2C and B2B SaaS app, starting from UX architecture to overall user journey and data analytics with cross-functional 
stakeholders, which yielded more than $4 billion processed tickets to date

●​ Designed donation-based SaaS app built on Ionic frontend and Go backend for iOS/android with a corresponding web-based version
●​ Set up first multi-touch campaign consisting of marketing efforts that funnel roughly 250,000 prospects from awareness to consideration 

and conversion, using lead scoring models, email drip campaigns and A/B testing

Web Designer / Frontend Developer
Thompson Publishing Group, April 2006 to October 2013

●​ Redeveloped several websites to CMS-driven sites, which produced a 50% increase in overall site traffic 
●​ Set up lead scoring models, drip campaigns, design and create multiple landing page templates, email templates and other large online 

marketing promotions to pique customer interest, using marketing automation software for a list of nearly a quarter million subscribers 
●​ Collaborated with programmers to build a custom e-commerce systems, which produced a significant increase in overall conference sales

Education
San Diego State University, B.A. Journalism


